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ABOUT THE INDUSTRY

Owner//Driver gives me a birds-eye view 
of my industry. With the latest news and 

advertised products it gives my business an edge. 
[Ian, Queensland owner-driver, and Transport Census 
respondent]

OUR READERS

MARKET OVERVIEW

The road transport industry forms the backbone of the Australian 
economy. Some 47,000 hire-and-reward trucking companies, 
employing a fleet of half a million trucks and 250,000 staff, are 
responsible for carrying three-quarters of the nation’s domestic 
freight, including every item on the supermarket shelves.

They also play a critical role in moving Australia’s ever-expanding 
international air and sea freight around the country.

The road transport industry also ranks among the fastest-growing 
sectors of the Australian economy. Freight volumes carried by road 
jumped by almost 65 per cent between 1996-97 and 2006-07 and 
employment expanded by nearly 30 per cent between 1998 and 
2008.

This rapid growth is set to continue on the back of a forecast 
doubling of domestic road freight volumes beween 2008 and 2030 
as well as continued expansion of international freight volumes.

Driving this growth will be readers of Australia’s largest-circulating 
trucking newspaper, Owner//Driver, the owner-drivers and small 
fleet operators that account for 60 per cent of businesses in the 
road transport industry.

It is these operators that will underpin record investment across the 
sector, in trucks, trailers, tyres and wheels, parts and accessories, 
fuels and lubricants, finance and insurance, technology, 
recruitment and training, industrial property and warehousing, 
forklifts and materials handling equipment, and lots more.

OWNER-DRIVERS are only months away from receiving guaranteed minimum pay rates, but the remuneration on offer would have been much lower if Toll and Linfox had their way. Australia’s two largest trucking players joined forces to try and convince the Road Safety Remuneration Tribunal (RSRT) to mandate payments that were significantly less than what owner-drivers currently receive.The RSRT in December handed down its road safety remuneration order (RSRO), establishing minimum hourly and kilometre payments for owner-drivers from April 4. The ruling applies to those working in the supermarket distribution and line-haul sectors, and requires payment within 30 days for waiting time, loading and unloading, rest breaks, filling out paperwork and more. Many of the country’s owner-drivers already toil under sub-par working conditions and paltry pay rates, and the new minimum payments are designed to rectify this. “However, the minimum rates proposed by Linfox and Toll result in considerably lower payments than those their witnesses indicated they currently provide to the contractor drivers engaged in supermarket distribution operations,” RSRT president Jennifer Acton says in her written ruling establishing the new rates structure.
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Vocation role: Iveco’s erstwhile ACCO, 40 years 
on the road

Dream run: 
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in a new K200
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Continued on page 18

Cash-strapped owner-drivers faced the prospect of earning even less money this year under proposals Toll 

and Linfox submitted to the Road Safety Remuneration Tribunal, Brad Gardner writes

Bad to the 
bone

Top show rig: 
Rob Stowe’s 

T650 wins big  
at Tooradin

12

76

A Harley-Davidson-themed Freightliner Coronado 114 takes a wild ride around western Sydney.See page 72
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TRUCK drivers should mostly be 

limited to 10-hour workdays and receive 

longer rest periods, according to one of 

Australia’s preeminent fatigue experts. 

Professor Ann Williamson has called 

for a radical overhaul of current fatigue 

management laws, including scrapping 

the basic fatigue management (BFM) 

module that allows drivers to work 

14-hour days.
Williamson, who has been at the 

forefront of work on fatigue for a 

number of years, says the community 

is shocked when told how long truck 

drivers are allowed to work for and that 

she is worried they are being pushed too 

hard at the expense of their health and 

quality of life.
“It is time we review what we 

are allowing these drivers to do,” 

Williamson tells Owner//Driver.

“I can’t see any reason why truck 

drivers can’t be working similar hours 

to what you or I work … certainly 

eight to 10 hours of work is probably 

adequate.”
Existing laws permit drivers to work 

12 hours in a 24-hour period — known 

as standard hours — or 14 hours, if they 

have BFM accreditation. 
Drivers must take a seven-hour break 

after reaching their maximum work 

hours, but Williamson believes the 

amount of time needs to be longer.

She says once drivers park their truck, 

find something to eat, shower and then 

get ready for bed they do not have time 

to gain enough sleep.
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Continued on page 18

A fatigue expert says truck drivers are working too long and too hard, and wants major changes made to fatigue 

management laws and working hours slashed to reflect other Australian industries, Brad Gardner writes

Record 
convoy

Prize winners: 
Castlemaine’s 
Rotary Truck 

Show roundup

32
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Allan Doherty’s 30 year old 

Peterbilt leads the charge along the 

Princes Freeway for the 2015 i98FM 

Camp Quality Convoy.
See page 12
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SOCIAL  
MEDIA

* Facebook, Twitter, YouTube 
likes/followers/subscribers

11,841
WEBSITE  

VISITATION
* Average monthly visits  

 

116,953 36,891

* Average monthly magazine

MAGAZINE 
DISTRIBUTION

BRAND REACH*

ABOUT OWNER//DRIVER

Owner//Driver is Australia’s largest-circulating 
monthly trucking newspaper (37,118/month CAB 
Audit, Sept 2014).

It is also the most-read, according to the 
landmark Transport Census. The survey of 962 
transport operators – undertaken by research firm 
The Seed – found 81 per cent of owner-drivers 
and small fleet operators ‘frequently’ or ‘regularly’ 
read Owner//Driver , compared with just 64 per 
cent who read Big Rigs, 31 per cent who read 
Truckin’ Life and 14 per cent who read Diesel.

The reason is simple: only Owner//Driver  delivers 
the depth and breadth of news, information and 
business tools owner-drivers and small fleet 
operators want and need, in print and online.

Daily, Owner//Driver ’s website is the number-
one source of industry news and information 
for owner-drivers and small fleet operators. It 
also features Australia’s leading marketplace for 
buying and selling used trucks, trailers, parts 
and accessories; as well as a specialist jobs 
board.

Monthly, Owner//Driver newspaper delivers 
hard-hitting coverage of the news and issues 
that effect its readers, an unrivalled line-up of 
columnists tackling the big issues about what 
really happens on the road, profiles of the 
characters and companies that contribute to its 

world-class reputation, the best new equipment 
news and reviews, and the largest jobs and 
used trucks and parts classifieds in the country. 

And annually in print, New Truck Search – 
Australia’s No.1 truck, trailer, tyres and wheels 
buyers’ guide – delivers readers specs of all 
makes and models on the market.

With such reach and frequency it’s no wonder 
Owner//Driver is widely acknowledged as ‘The 
Truckie’s Bible’!

BRAND OVERVIEW

Owner//Driver is the most 
entertaining and best-read 

magazine for anyone interested in the 
Australian road transport industry. 
[Chris, NSW driver, and Transport Census 
respondent]

OUR READERS

TRUCK drivers should mostly be 
limited to 10-hour workdays and receive 
longer rest periods, according to one of 
Australia’s preeminent fatigue experts. 

Professor Ann Williamson has called 
for a radical overhaul of current fatigue 
management laws, including scrapping 
the basic fatigue management (BFM) 
module that allows drivers to work 
14-hour days.

Williamson, who has been at the 
forefront of work on fatigue for a 
number of years, says the community 
is shocked when told how long truck 
drivers are allowed to work for and that 
she is worried they are being pushed too 
hard at the expense of their health and 
quality of life.

“It is time we review what we 
are allowing these drivers to do,” 
Williamson tells Owner//Driver.

“I can’t see any reason why truck 
drivers can’t be working similar hours 
to what you or I work … certainly 
eight to 10 hours of work is probably 
adequate.”

Existing laws permit drivers to work 
12 hours in a 24-hour period — known 
as standard hours — or 14 hours, if they 
have BFM accreditation. 

Drivers must take a seven-hour break 
after reaching their maximum work 
hours, but Williamson believes the 
amount of time needs to be longer.

She says once drivers park their truck, 
find something to eat, shower and then 
get ready for bed they do not have time 
to gain enough sleep.
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A fatigue expert says truck drivers are working too long and too hard, and wants major changes made to fatigue 
management laws and working hours slashed to reflect other Australian industries, Brad Gardner writes
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THE TRUCKIES’ BIBLE

NEWSPAPER READERSHIP*

86%

are employed drivers, owner-drivers and small 
fleet operators with an average income of 
$71,100

Responsible for purchasing decisions in trucks, 
trailers, parts and accessories, servicing and 
maintenance, recruitment and training, finance 
and insurance, information and communications 
technologies, health and safety, and travel.

46% 
employ/work for firms  
with 1-10 staff

22% 
employ/work for firms  
with 11-100 staff * SOURCE: Transport Census, The Seed, Sydney

45% 
operate/work for firms  
with 1-10 vehicles

21% 
operate/work for firms 
with 11-100 vehicles

say magazines are their preferred source 
of industry news and information75%

DON’T  
READ  

DIESEL 

DON’T READ 
TRUCKIN’ 

LIFE

72% 78%

DON’T READ 
BIG RIGS

36%

CIRCULATIONS
AUDIT BOARD

CIRCULATIONS
AUDIT BOARD

With an average age of 49, print media is still the 
preferred source of industry news and information 
for owner-drivers and small fleet operators. 

Seventy five per cent of respondents to the 
Transport Census cited newspapers and 
magazines as their preferred source of industry 
news and information. 

In particular, 78 per cent described newspapers 
and magazines as ‘a useful source of information 
for my job’, with newspapers/magazines seen as 
most useful for product news and reviews, vehicle 
comparisons and specifications, and industry and 
regulatory news and analysis.

And when it comes to their preferred publication, 
Owner//Driver rates well above the rest. 

The Transport Census found 81 per cent 
of owner-drivers and small fleet operators 
‘frequently’ or ‘regularly’ read Owner//Driver, 
compared with 64 per cent who read Big Rigs, 31 
per cent who read Truckin’ Life and 14 per cent 
who read Diesel, with its combination of news, 
operator profiles, equipment news and reviews, 
and jobs and used equipment classifieds cited 
as the top reasons for their preference.

With such a rich offering it’s not surprising that 
73 per cent of readers spend more than 1 
hour reading the newspaper; that 90 per cent 
said they read ‘most’ or ‘all of’ the publication; 
and that 63 per cent percent pass it on to 
colleagues or family and friends.

TRUCK drivers should mostly be 
limited to 10-hour workdays and receive 
longer rest periods, according to one of 
Australia’s preeminent fatigue experts. 

Professor Ann Williamson has called 
for a radical overhaul of current fatigue 
management laws, including scrapping 
the basic fatigue management (BFM) 
module that allows drivers to work 
14-hour days.

Williamson, who has been at the 
forefront of work on fatigue for a 
number of years, says the community 
is shocked when told how long truck 
drivers are allowed to work for and that 
she is worried they are being pushed too 
hard at the expense of their health and 
quality of life.

“It is time we review what we 
are allowing these drivers to do,” 
Williamson tells Owner//Driver.

“I can’t see any reason why truck 
drivers can’t be working similar hours 
to what you or I work … certainly 
eight to 10 hours of work is probably 
adequate.”

Existing laws permit drivers to work 
12 hours in a 24-hour period — known 
as standard hours — or 14 hours, if they 
have BFM accreditation. 

Drivers must take a seven-hour break 
after reaching their maximum work 
hours, but Williamson believes the 
amount of time needs to be longer.

She says once drivers park their truck, 
find something to eat, shower and then 
get ready for bed they do not have time 
to gain enough sleep.
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A fatigue expert says truck drivers are working too long and too hard, and wants major changes made to fatigue 
management laws and working hours slashed to reflect other Australian industries, Brad Gardner writes
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PRINT OVERVIEW

Owner//Driver helps me stay aware 
of industry changes. I operate 

in sioloated areas where information is 
hard to get. [Andrew, Queensland freight 
company owner, and Transport Census 
respondent]

OUR READERS



*

OWNER//DRIVER WEBSITE

EDM NEWSLETTER 
DATABASE

PAGE IMPRESSIONS

116,95341,075

DIGITAL AUDIENCE

1,886

DIGITAL OVERVIEW

Owner//Driver helps to keep me 
on top of issues and information 

regarding my loved industry of 45 years. 
[Rob, freight manager, and Transport 
Census respondent]

OUR READERS

While print remains the preferred source of 
news and information, a growing number of 
owner-drivers and small fleet operators are 
turning to the internet to keep up to date.

According to the Transport Census, 56 per 
cent say they are ‘internet savvy’ and rely on 
industry websites and e-newsletters as useful 
sources of news and information.

Use of social media is limited but growing, 
with 12 per cent using Facebook to keep up 
to date.

For this growing number of internet-savvy 
readers, Owner//Driver’s website and social 
media platforms are their preferred sources of 
news and information. The Transport Census 
found 14 per cent visit OwnerDriver.com.au 
‘regularly’ or ‘frequently’. 

Again, quality and quantity of content is the 
drawcard. Daily OwnerDriver.com.au – now 
available in smartphone and tablet-optimised 
formats, and Facebook.com.au/ownerdriver – 
breaks the big industry news of direct relevance to 
owner-drivers and small fleet operators.

It also features profiles of operators; reviews of the 
latest equipment, including an expanding library of 
tests captured on video; and the latest jobs and 
used trucks for sale.

This positive rating has underpinned strong 
growth in traffic, with OwnerDriver.com.au 
attracting more than 41,000 unique browsers and 
over 110,000 page impressions a month in 2016.

Importantly, more than 60 per cent of visitors 
come through organic search, delivering 
advertisers significantly expanded reach beyond 
the core magazine readership.

Little wonder then that an increasing number of 
suppliers are choosing OwnerDriver.com.au to 
connect with these elusive decision makers. 

UNIQUE BROWSERS



Owner//Driver’s publisher, Bauer Trader 
Media, promotes its flagship brand with 
major marketing initiatives including:

•  Reader prizes/giveaways: In 2013 this 
included a DAF XF105 Super Space Cab 
Prime Mover worth a cool $250,000

•  Tip ons: Recent promotions have included 
beanies, stubby holders, thongs etc

• Newstand promotions: These include  
   bundling with special publications such as  
   the NewTruckSearch buyers’ guide.

Opportunities exist for suppliers to partner with 
Bauer Trader Media on such promotions, both 
large and small.

Enter Here
SMART RIG

SMART RIG

Valued at over

$250,000
SMART

RIGWIN!
our

DETAILS
INDUSTRY PROMOTIONS

Opportunities exist for 
suppliers to partner on our 
promotions, both large and 
small.

FAST FACTS



AD SPACE DIMENSIONS CASUAL 4X 12X CASUAL 4X 12X

Double page spread 560mm x 395mm $8,750 $8,450 $8,200 $7,800 $7,650 $7,500

Full page 280mm x 395mm $5,150 $4,850 $4,600 $4,000 $3,900 $3,700

1/2 page horizontal 260mm x 180mm $3,400 $3,350 $3,300 $3,100 $3,050 $3,000

1/2 page vertical 130mm x 373mm $3,550 $3,500 $3,450 $3,300 $3,225 $3,150

1/3 page horizontal 260mm x 120mm $2,600 $2,500 $2,450 $2,250 $2,200 $2,150

1/4 page horizontal 260mm x 90mm $2,250 $2,200 $2,175 $1,925 $1,875 $1,850

1/4 page vertical 128mm x 180mm $2,500 $2,400 $2,375 $2,150 $2,100 $2,075

1/8 cover strip 260mm x 50mm $1,550 $1,500 $1,475 NA NA NA

FULL COLOUR GLOSS NEWSPRINT COLOUR

MONTH/ISSUE BOOKING & MATERIAL DEADLINE ON SALE

276 17/12/15 18/01/16

277 28/01/16 15/02/16

278 25/02/16 14/06/16

279 21/03/16 11/04/16

280 28/04/16 16/05/16

281 26/05/16 13/06/16

282 23/06/16 11/07/16

283 28/07/16 15/08/16

284 25/08/16 12/09/16

285 27/09/16 17/10/16

286 27/10/16 14/11/16

287 24/11/16 12/12/16

AD DEADLINES, RATES & SPECS
PUBLISHING SCHEDULE

CLASSIFIED AD SPECS & RATES

AD SPACE DIMENSIONS CASUAL 4X 12X

Full page 280mm x 395mm $2,400 $2,300 $2,220

1/2 page 260mm x 180mm $1,300 $1,200 $1,150

1/4 page 128mm x 180mm $740 NA NA

1/8 page 128mm x 88mm $390 NA NA

1/16 page 62mm x 88mm $200 NA NA

1/32 62mm x 42mm $100 NA NA

DISPLAY AD SPECS & RATES

NEWSPRINT COLOUR



PRINT ADVERTISING
All files must be supplied as high-resolution PDFs with embedded fonts; or 
supplied in Indesign, Illustrator or Photoshop format. 
Images must be in CMYK format at 300dpi with fonts included. Files to be supplied 
on CD or uploaded using File Transfer Protocol (FTP) using the followign method:
1.  Collect all material into a single folder on your desktop and ensure it it clearly labelled 

with your Advertiser name, Publication and Issue Number.
2.  In your web browser type the following address: ftp://owd:upload@ftp.traderclassifieds.com.

au. User name: abc; Password: upload.
3. Transfer your folder onto the FTP site.
Be careful not to copy your folder into an existing folder. We will not find it! When 
supplying extra material please upload a new folder, do not add the material to your 
existing folder on ftp.
Using an Apple Mac?  Please contact us for a script.

If you have any queries phone Client Services: 1300 362 355.

DIGITAL ADVERTISING

All All creatives must be supplied as 72 dpi RGB files/file weight 40KB.
All JPEG, gif, animated gif or swf files must be supplied with a click-through URL.
All flash creatives must be supplied with a back-up gif file.
Note: All Flash creatives must have clickTAGs. Animation length 30 seconds. No 
URL is to be embedded in the flash file. Any Flash creative received without a 
back up gif file will not be loaded and any delay in the start of a campaign due 
to incorrectly supplied creatives is at the advertiser’s risk. Flash ads are not 
available on newsletters.

ADVERTISING SALES CONTACT
For further information on advertising packages please contact:

Asanka Gurusinha – Group Sales Manager  
Phone: 03 9567 4142   Fax: 03 9567 4225   Mobile: 0404 085 374 
Email: asanka.gurusinha@bauertrader.com.au

AD SPECS & DELIVERY 


